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City of Pekin 
 

REGULAR COUNCIL MEETING MONDAY, JANUARY 12, 2009 
 5:30 P.M.    
 
                      
 
 
I. CALL TO ORDER 
    
  
II. PLEDGE OF ALLEGIANCE     

Mayor Pro Tem Jones 
    
 
III. ROLL CALL 
  Clerk to Call the Roll 
 
  
IV. APPROVAL OF AGENDA 
   ACTION:  Motion to approve the meeting agenda. 
  
   VOTE REQUIRED 
 
 
V. APPROVAL OF MINUTES 
   ACTION:  Motion to approve minutes of Regular Council Meeting of December 22, 2008.  
         
   VOTE REQUIRED 
 
 
VI. PUBLIC INPUT ON AGENDA ITEMS 

Speakers to state name, address, and spell last name.  Questions unrelated to agenda items 
are accepted during “Public Questions” near the end of the meeting. 
 

 
VII. CONSENT AGENDA 

1. Receive and File Monthly Reports and Minutes:  Building Report 
 
2. Proclamation:  Dr. Martin Luther King Jr. Day   January 21, 2009 

 
  3. Resolution No. 66-08/09 – Mayor’s reappointment of David Volz  
   to the Pekin Housing Authority Board for a five year term until January 14, 2014 
 
  4. Resolution No. 67-08/09 – Mayor’s reappointment of Dr. Dora Lee Ho and Bernie Riley 
   to the Human Relations Commission for a three year term until January 25, 2012 
 

5. Reschedule of Meeting Dates – of Council for upcoming 2009 months and List of Commissions, Boards 
 and Committees meeting dates, times, and  places as required by statutes 

 
  ACTION: Motion to approve all items listed on the Consent Agenda by Omnibus Vote. 
 

  VOTE REQUIRED TO APPROVE CONSENT AGENDA 
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VIII. COMMUNICATIONS, PETITIONS, REPORTS 
Public Hearing  
 DESCRIPTION: Opportunity for all interested parties to be heard concerning the 2008 Plan 
 Amendment to the Tax increment Redevelopment Plan and Project for the Central Business 
 District Redevelopment Project Area. 
 

ACTION:  No Action to be taken.  Ordinance to be presented at the Council meeting of January 26, 2009. 
 

  City of Pekin Financial Audit for Year Ended April 30, 2008 
PRESENTATION: Jim Warning of Willock, Warning, & Co., P.C. to provide overview of the 
City’s financial activities, identify changes in the financial position, and explain individual fund issues.      
  
ACTION:  No Action to be taken.  Audit was Received and Filed at the meeting of December 22, 2008. 
 
 

IX. NEW BUSINESS 
1. Intergovernmental Agreement for Police Protection Services with the Housing Authority  (TG) 

of the City of Pekin 
DESCRIPTION:  Agreement with PHA to provide protection of residents by uniformed, off-duty 
police officers Rates for annual renewal between the months of February through January 
remains at $25.00 per hour. 
  
ACTION: Motion to approve the agreement. 
  
VOTE REQUIRED 

   
2. Illinois Adventure Guide Ad Campaign   (SB) 
 DESCRIPTION: Request for $10,000 participation in the media partnership campaign. Includes 
 State of Illinois Tourism spring newspaper insert and brochure adds in fall newspapers. Funds from 
 Hotel/Motel Tax budgeted line item          
   
 ACTION: Motion to approve expenditure in the amount of $10,000.00.  
 

  VOTE REQUIRED 
 

3. Contract with Heartland Partnership for Participation in the Central Illinois Retail Study (SB) 
  DESCRIPTION: TESKA Associates to conduct Regional Retail Strategy Studies that 
  will provide information for retail strategies in 2 areas Downtown and Derby Street.  
   

 ACTION: Motion to approve the contract in the amount of $5,761.00 to $9,971.00 each - 2 locations. 
 
 VOTE REQUIRED 
 
4. Amendment 2 to the Agreement with Hanson Professional Services   (JW) 

  DESCRIPTION: additional engineering design work of the extension to Hanna Drive needed to get 
  the spur relocated in a way satisfactory to the railroad and to provide construction support as required 
  by the EDA grant.  
   

 ACTION: Motion to approve the amendment in the amount of $250,000.00 
 
 VOTE REQUIRED 

 
5. Appraisal Agreement (JW) 

  DESCRIPTION: Agreement with James Klopfenstein & Associates to provide appraisal of property 
  needed to acquire Veterans Drive Right of Way south from Route 29 to commercial Drive. 
 

 ACTION: Motion to approve the agreement in an amount not to exceed $26,000.00. 
 
 VOTE REQUIRED 
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6. Resolution No.68-08/09 – Downstate Public Transportation Operating Assistance Grant 
 Agreement with the Illinois Department of Transportation - Grant #3797 OP-09-09-IL  (GR) 

  DESCRIPTION: approval of grant to receive funding in the amount of $343,194.00 for the  
  2009 operations of the Pekin Municipal Bus operations and partial funding to CityLink for 
  contract services.   

 
  ACTION: Motion to adopt the resolution. 
  
 VOTE REQUIRED 
 

 
X. ANY OTHER BUSINESS TO COME BEFORE THE COUNCIL 
   Council Members 
   Staff 
   Public Questions 
   Press Time 

 
XI. EXECUTIVE SESSION 

5 ILCS 120/2 (c) 3. Selection, Appointment, Performance, Discipline, or a Vacancy in a Public Office 
 

  ACTION: Motion to move to Executive Session. 
 

  VOTE REQUIRED 
 
 

 XII. ADJOURNMENT 
With no further action to come before the Council the Mayor declares meeting closed in open session. 
 
NO VOTE REQUIRED 
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*********************************************************************************** 
PROCEEDINGS OF THE REGULAR MEETING 

OF THE CITY COUNCIL OF THE CITY OF PEKIN, ILLINOIS, 
HELD IN THE COUNCIL CHAMBERS OF CITY HALL 

111 SOUTH CAPITOL STREET 
ON MONDAY, DECEMBER 22 2008 AT 5:30 O'CLOCK P.M. 
JAMES E. “JIM” JONES * MAYOR PRO-TEM* PRESIDING 

  
PRESENT:  COUNCIL MEMBERS, ABEL, BLANCHARD, STRAND, KORTKAMP, AND 

DUNN 
   
ABSENT:    NONE 
********************************************************************************** 
The Pledge of Allegiance was led by Council Member Blanchard’s grandson Ely in honor of Mayor 
Tebben.   
 
Roll was called and all Council Members were present.   
 
Agenda 
Motion by Council Member Strand, seconded by Council Member Abel, that the agenda be approved 
as presented.  On roll call vote, all present voted Aye.  
 
Motion by Council Member Kortkamp, seconded by Council Member Strand, that the minutes of the 
Regular City Council Meeting of December 8, 2008, be approved as written.  On roll call vote, all 
present voted Aye.    
 
Consent Agenda 
Motion by Council Member Dunn, seconded by Council Member Blanchard, that the Consent 
Agenda be approved as presented.  
Council Member Dunn read and presented the following for consideration of the Consent Agenda items 
by Omnibus Vote.   

1. Receive and File Monthly Reports and Minutes: Police Department November 
Report, Liquor Commission Minutes November 20, 2008, Traffic Safety Committee 
Minutes December 5, 2008, Airport Commission Minutes December 10, 2008, Fire 
November Report, and Building November Report 

 
2. Receive and File Communications Comcast Introduction of New Packages Changes to 

Channel Lineup 
 
3. Receive and File City of Pekin Financial Statements for year ended April 30, 2008 

prepared by Willock, Warning & Co. P.C. and Annual Financial Report to State 
Comptroller 

 
4. Receive and File Fiscal Report form for NPDES permit fees to the Illinois EPA for 

Wastewater Compliance Monitoring 
 
5. Receive and File Acceptance of the Contract Award Documents for Hanna Drive from 

the Department of Commerce Economic Development Administration 
 
6. Receive and File Planning Zoning Board of Appeals Minutes dated December 10, 2008 
 
7. Receive and File Planning Commission Minutes dated December 10, 2008 
 
8. Receive and File Pekin Planning Commission Hearings and Recommendations: 

        a. Hearing #08-1772-recommends to approve the re-zoning of property from R-4 
    Single Family Residential) to OS-1 (Office Service District) commonly known 
as     Washington Street to the Pekin City Council. 
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        b. Hearing #08-1773-Pekin Planning Commission tabled the Site Plan Review for 
a     Parking Lot located at 1022 Washington Street until a Variance has been 
granted     and a new site plan has been drafted to the Pekin Planning Commission. 
On roll call vote, all present voted Aye. 
 
NEW BUSINESS 

ORDINANCE NO.  2576-08/09  
MAKING, LEVYING AND ASSESSING MUNICIPAL TAXES MAY 1, 2008 TO APRIL 30, 2009 

KNOWN AS THE LEVY ORDINANCE 
Motion by Council Member Abel, seconded by Council Member Dunn, that Ordinance No. 2576-08/09 
be adopted.  City Manager Dennis Kief presented the numbers for the proposed City tax rate reduced to 
1.2645% = $1.265/$100 EAV.  The estimated City EAV would increase the overall Levy to $5,668, 196. 
 In a power point presentation he gave a brief history of the changes suggested from first presented the 
Public Hearing on November 24 to amended pension and Library figures, leaving $370,000 less in the 
General Fund. 
 
Council Member Blanchard made a motion to amend the ordinance as follows:  Reduce Police and Fire 
Protection amounts each from $920,125 to $845,174 and reduce the total levy from $5, 668,196 to 
$5,630,870.  A 5% increase from 2007 not 5.69%.  Mayor Pro-tem Jones asked for a second to the 
motion 3 times.  Motion failed. 
 
Council Members spoke to; the importance of keeping the Fire and Police Pensions funded at 103% and 
105% for aging work force; the respect for communications between staffs recommendations and 
Council’s amendments in arriving at a responsible compromise; and responsibility to tax payers in 
lowering the property tax rate to 1.26.  On roll call vote, Ayes, Strand, Kortkamp, Dunn, Abel, and 
Jones; Nay, Blanchard.  Motion Carried. 
 

ORDINANCE NO.  1568-A175- A176-08/09 
PROVIDING FOR THE REZONING CERTAIN PROPERTY 

Motion by Council Member Blanchard, seconded by Council Member Abel, that Ordinance No. 1568-
A176-08/09, be adopted. A recommendation from the Pekin Planning Commission to approve the 
rezoning of 1022 Washington Street from R-4 to OS-1 for the purpose of constructing a parking lot to 
accommodate Pekin Prescription Lab.  Council Member Strand thanked John Neumann for is efforts in 
resolving traffic issues.  On roll call vote, all present voted Aye. 
 

ORDINANCE NO. 1462-A289-08/09 
AMENDING TITLE 8, CHAPTER 4, SECTION 3F. OF THE CODE OF THE CITY OF PEKIN 

1995 REGARDING HANDICAPPED SPACES 
Motion By Council Member Strand, seconded by Council Member Kortkamp, that Ordinance No. 1462-
A289 be adopted. A recommendation of the Traffic Safety Committee to place a handicapped parking 
space on Buena Vista at the request of St. Paul’s Church.  On roll call vote, all present voted Aye 
 
ANY OTHER BUSINESS TO COME BEFORE THE COUNCIL 
Council Members expressed sympathy in the death of Mayor Tebben and extended condolences to the family. 
 It was noted that the Council would deliberate diligently in their responsibility to appoint a person to fill the 
vacant position.  
 
Council Members noted the importance of sharing the meaning of the holiday season with less fortunate 
families that are laid off work by supporting the food banks, shelters, and energy assistance programs. 
 
The community was encouraged to attend the Pekin Insurance Holiday Basketball Tournament, 2nd oldest 
event in the State of Illinois. 
 
Director of Solid Waste Greg Ranney informed the Council and Public that holiday garbage collection 
would be delayed one day and that Christmas trees would be picked up through January 16, 2008. 
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EXECUTIVE SESSION 
Motion by Council Member Abel, seconded by Council Member Strand, that Council move to Executive 
Session at 6:00 P.M. to discuss 5 ILCS 120/2 (c.) 3.  Selection, Appointment, Performance, Discipline, or a 
Vacancy in a Public Office and 5 ILCS 120/2 (c.) 5.  The purchase or lease of real property for the use of 
the public body.  On roll call vote, all present voted Aye.      
 
No further business to come before the Council, in open session, Mayor Pro-tem Jones called the 
meeting closed. 
 
COUNCIL ADJOURNED AT 6:30 P.M. 
 
 
 
Sue E. McMillan 
City Clerk 





WHEREAS, Dr. Martin Luther King, Jr. devoted his life to the advancement of civil 
rights and public service; and 
 

WHEREAS, citizens of Illinois and across the country honor Dr. King’s legacy each 
year in January; and 
 

WHEREAS, Dr. King recognized that everybody can be great because everybody can 
serve, and, during his lifetime, encouraged all Americans to serve their neighbors and their 
communities; and 

 
WHEREAS, Martin Luther King Day focuses on bringing people together and 

breaking down the barriers that have divided us as a nation; and 
 
WHEREAS, thousands of Illinois residents will commemorate the significance of 

Martin Luther King Day by performing community service that benefits communities and 
neighborhoods, and provides a fitting memorial to the life of Dr. Martin Luther King, Jr. 
 

NOW, THEREFORE, BE IT RESOLVED that I, JAMES E. “JIM” JONES, Mayor 
Pro-tem, City of Pekin, Illinois, do hereby proclaim January 19th, 2009, as 
 
 "DR. MARTIN LUTHER KING JR. DAY" 
 
in the City of Pekin, Tazewell County, Illinois, urge citizens to recognize it as a day of service 
throughout Illinois, as well as a day to honor this profound and influential civil rights leader. 
 

ADOPTED, this 12th day of January, in the Year of Our Lord, Two Thousand and 
Nine. 

 
 

 
 

___________________________________ 
                                                                                       JAMES E. “JIM” JONES 
                                                                                                          Mayor Pro-tem 
 
ATTEST: 
 
________________________________ 
           SUE E. MCMILLAN 
                 City Clerk 
 













 CITY OF PEKIN 
 PEKIN, ILLINOIS 
OFFICE OF CITY CLERK                                                   AS OF JANUARY 1, 2009 
      
 MEETINGS OF OFFICIAL BODIES OF 
 THE CITY OF PEKIN, ILLINOIS 
 HELD IN CITY HALL COUNCIL CHAMBERS OR CONFERENCE ROOMS 

111 SOUTH CAPITOL STREET 
  UNLESS OTHERWISE INDICATED 
 
CITY COUNCIL 
          5:30 P.M. 2ND AND 4TH MONDAY OF THE MONTH 
 
PEKIN PLANNING COMMISSION/SUBCOMMITTEE 5:30 P.M. 
          6:30 P.M. 2ND WEDNESDAY OF THE MONTH 
 
ZONING BOARD OF APPEALS 
          5:00 P.M. 2ND WEDNESDAY OF THE MONTH AS NEEDED 
 
FIRE AND POLICE COMMISSION 
          7:30 A.M.  1ST WEDNESDAY OF THE MONTH 
 
PEKIN MUNICIPAL AIRPORT COMMISSION 
          3:00 P.M. 2ND WEDNESDAY OF THE MONTH ( MUNICIPAL AIRPORT) 
 
FIREMEN'S PENSION FUND BOARD 
           10:00 A.M. 4TH FRIDAY OF JANUARY, APRIL, JULY, AND OCTOBER 
 
PEKIN PUBLIC LIBRARY BOARD 
           5:00 P.M. 4TH TUESDAY OF THE MONTH (LIBRARY) 
 
POLICE PENSION BOARD 
           JANUARY, APRIL, JULY AND OCTOBER 
 
ELECTRICAL COMMISSION 
           7:00 P.M. FIRST THURSDAY FEBRUARY, MAY, AUGUST AND NOVEMBER  
 (CONFERENCE ROOM)    
 
HOUSING BOARD 

5:30 P.M. 2ND TUESDAY OF THE MONTH (HOUSING OFFICE) 
 
LIQUOR COMMISSION 

3:00 P.M. 4TH THURSDAY OF THE MONTH  
 
SAFETY COMMITTEE 

9:30 A.M. FIRST TUESDAY OF EVERY OTHER MONTH 
 
MAYOR’S ADVISORY FOR PERSONS WITH DISABILITIES 

4:00 P.M. 2ND THURSDAY OF THE MONTH  
 
TRAFFIC SAFETY COMMITTEE 
 8:30 A.M. 1ST FRIDAY OF THE MONTH 
 
HUMAN RELATIONS COMMISSION/COALITION FOR EQUALITY 
 4:00 P.M. 2ND TUESDAY OF THE MONTH (YWCA) 
 
ECONOMIC DEVELOPMENT ADVISORY COMMITTEE 
 7:00 A.M. 3RD TUESDAY OF THE MONTH 
 
PEKIN TOURISM, CONVENTION AND VISITORS COMMITTEE 
 4:00 P.M. 3RD TUESDAY OF THE MONTH 
 

























INTERGOVERNMENTAL AGREEMENT 
FOR POLICE PROTECTION SERVICES 

 
THIS INTERGOVERNMENTAL AGREEMENT, made and entered into this 12th 
day of January, 2009, by and between the HOUSING AUTHORITY OF-THE CITY OF 
PEKIN, a municipal corporation, hereinafter referred to as the “PHA”, and the CITY OF 
PEKIN, a municipal corporation and body politic, hereinafter referred to as the "CITY", 
 

 WITNESSETH: 
 
 WHEREAS, both the PHA and the CITY are authorized by the terms and provisions of 
Article VII, Section 10, of the Constitution of the State of Illinois, and the Intergovernmental 
Cooperation Act (5 ILCS 220/1 et seq.) to enter into intergovernmental agreements, ventures and 
undertaking to perform jointly any governmental purpose or undertaking, which either of them 
could do singularly. 
 
NOW THEREFORE, in consideration of the mutual promises and covenants hereinafter 
set forth, it is agreed by and between the PHA and the CITY as follows, that: 
 
1.  The CITY shall authorize its police officers to provide police protection services to residents 

of the PHA when not scheduled to work for the City between the months of February, 2009 
through January, 2010. 

 
 Police officers who choose to do so will provide the services as part-time employees of  
 The PHA. 
 
2. PHA shall pay the police officers at the rate of $25 per hour for each officer's labor. 
 PHA shall withhold all applicable payroll taxes. 
 
3. PHA will designate the times and dates said services will be provided and who shall provide 

said services.                                                     
 
4. PHA shall carry workers compensation insurance in the limits required by law on all CITY 

police officers who perform work pursuant to this Agreement, but only for claims which may 
arise as a result of performing duties in accordance with this Agreement: 

 
5. The CITY shall hold PHA harmless from and indemnify them, their commissioners, officers, 

employees and agents of and from any liability or claims which may arise from any third 
party who makes a claim against PHA as a result of any officer's action or conduct while 
performing duties pursuant to this Agreement. Further, CITY agrees, during the course of this 
Agreement, to  maintain its self insurance program or to name PHA as "additional insured" on 
CITY's public liability insurance policy and said policy shall be of limits not less than One 
Million Dollars ($1,000,000.00). 

 
6. This Agreement has been approved by the City Council of the City of Pekin and the PHA 

Board of Commissioners, at a duly conducted meeting of each.  



 
IN WITNESS WHEREOF, the parties hereto have executed and signed this Agreement 
as of the day and year first above written. 
 
 
FOR THE CITY OF PEKIN                                        ATTEST 
 
 
By: __________________________   By: ___________________________ 

its Mayor                                               its City Clerk 
 
 
 
 
 
 
FOR THE HOUSING AUTHORITY OF THE                              ATTEST: 
CITY OF PEKIN 
 
 
By: __________________________   By: ___________________________ 
           Karl Jordan Chairman                                            Dennis Green 
        Secretary 







 
 
AGENDA ITEM:  Participation in the Central Illinois Retail Study 
 
AGENDA DATE REQUESTED:  January 12th, 2009   
 
ACTION REQUESTED:  Approval for Retail Studies for Downtown / Riverfront & Derby Street   
 
BACKGROUND:  We are recommending approval of the contract between the City of Pekin and Heartland 
Partnerships to participant in the joint retail study for Central Illinois.  The amount of $5,761 per site, is for the 
Pekin studies that will provide information needed for successful retail strategies, provide leakage analyses, 
focused retail attraction and retention strategies for Pekin.  Teska Associates, Inc were selected to conduct the 
Regional Retail Strategy Studies.  The price per site is based upon 9 total regional locations.  If less than 9 the 
price is $9,971 per location.  At completion of the study, and if we find it very successful, staff, with the 
approval of council, may consider 1 or 2 additional locations. 
 
FINANCIAL IMPACT:  $5,761.00 from the TIF Budget (Riverfront / Downtown Study) & $5,761.00 from the 
Economic Development Budget FY09 (Derby Street Study) 
  
   
IMPACT IF APPROVED: Provides us with retail specific marketing tools and contact information on specific 
retailers.  The leakage report not only reflects dollars lost but identifies the retail market demand or needs.  Teska 
will then provide us with custom marketing packages specific to each site location.   
 
IMPACT IF DENIED:   These studies if done individually can run in the neighborhood of $40,000 to $65,000   
 
RELATIONSHIP TO THE CONCEPTUAL PLANNING PROCESS:  Consistent with High Quality of Life theme.   
   
 
 
 
 

REQUEST FOR COUNCIL ACTION 
 

To:  Council 
 
CC: City Manager -City Clerk  
 
From:  Steve Brown, Economic Development Coordinator  



 
 
 
 

REQUIRED SIGNATURES 
 

Department Director ____________________________________________________ 
                                                                                 Date 
 
Finance Department   ____________________________________________________ 
                                                  (Certification of Availability of Funds) Date 
 
Corporation Counsel   ____________________________________________________ 
      (Certification of Review)  Date 
 
City Manager    ____________________________________________________ 
           Date 
 

















 

Central Illinois Regional Retail Study 
 

 Summary and Examples of Work Products 

  

 

Teska Associates, Inc. and Valerie S. Kretchmer Associates, Inc. 

 

December 22, 2008 

 

 

 

 

         

 



Central Illinois Regional Retail Study 
 

Teska Associates and Valerie S. Kretchmer Associates 

1 
Phase 1:  Information Collection and Analysis 
 
Task A.  Develop walk-time/drive-time trade areas for each targeted development/ 
redevelopment site, site visits, and interviews 
 
The team will meet with the representatives of each community to gain a better understanding 
of each site and the competitive environment.  During the site visit, the team will organize a 
kick-off meeting with the EDC and municipalities involved in the study and conduct a site 
visit of all nine sites and trade areas.    
 
The Team will conduct 10-15 key person interviews.  The purpose of the interviews is to 
inform the analysis and utilize the local knowledge of what to look for in the numbers.  While 
national datasets provide a vast set of useful information, our experience is that the data may 
miss important local characteristics and conditions.    
 
After completing the site visits and interviews, the Team will delineate trade areas for each of 
the nine target sites or areas.  These could be five, ten, and fifteen minute drive-times, radii from 
the sites or customized trade areas based on the nature of each site or area.  The trade areas 
indicate how far people are willing to travel to shop based on transportation, local customs and 
nearby retail areas.  For example, Figure 1shows the 5 and 15 minute drive times for the 
intersection of South Adams Street and Pfeiffer Road in Bartonville. 
 
Figure 1:  Bartonville 5 and 15 Minute Drive Time Trade Areas 
 

 
Source:  Nielson/Claritas for Teska Associates 



Central Illinois Regional Retail Study 
 

Teska Associates and Valerie S. Kretchmer Associates 

2 
Deliverables include: 

• Definition and maps of trade areas (trade areas will be customized to meet local 
conditions) 

• 10-15 interviews 
• Summary of interviews 

 
 
 
Example of Washington Park, Chicago Economic Development 
Overview 
 
See attached example of preliminary information that was developed for a targeted area 
of the City of Chicago.  The overview was used to develop recommendations, including 
defining the types of retail that could be attracted to the area and better selection of 
sites suitable to these types of retailers within the area.



Washington Park Neighborhood Quality-of-Life PlanWashington Park Neighborhood Quality-of-Life Plan 1LISC/Chicago’s New Communities Program (NCP)

Employment by Industry

Income

Commuting to Work

Less than $15,000
Between $15,000 & $24,999 
Between $25,000 & $34,999 
Between $35,000 & $49,999 
Between $50,000 & $74,999 
Between $75,000 & $99,999
Between $100,000 & 199,999
$200,000 or more
Total Households

3,587
1,122
841
602
668
180
147
71

7,218

Income Level (2000) # of Households

Source: U.S. Census.

49.7%
15.5%
11.7%
8.3%
9.3%
2.5%
2.0%
1.0%

100.0%

% of Households Median Household Income$17,018

$9,188

Percent of all households with 
income less than $15,00050%

Percent of all households with 
income less than $35,00077%

Per Capita Household Income

Employment Status

Percent of populati on (age 16+) not in the labor force53%

Percent of civilian labor force that is employed76%

Agriculture, Forestry, Fishing, Hunti ng & Mining
Constructi on
Manufacturing
Wholesale Trade
Retail Trade
Transportati on, Warehousing & Uti liti es
Informati on
Finance, Insurance & Real Estate
Professional/Management
Educati onal Services
Health Care & Social Assistance
Arts, Entertainment & Recreati on
Accommodati ons & Food Services
Other Services (except Public Administrati on)
Public Administrati on

TOTAL

Industry

0.0%
3.0%
6.1%
0.9%

10.1%
11.0%

3.4%
7.7%

12.5%
6.2%

18.0%
1.6%
8.1%
6.1%
5.5%

100.0%

% of Total

Percent of workers (age 16+) who take
public transportati on to work

(remaining 48% take other means of
transportati on such as a car or bike)

52%

0 minutes (work at home)
Less than 5 minutes
Less than 14 minutes
15 to 29 minutes
30 to 44 minutes
45 to 59 minutes
60 to 89 minutes
90 minutes or more

TOTAL

Travel Time to Work

3.0%
1.3%
9.1%

18.5%
27.0%
16.5%
13.8%
10.9%

100.0%

% of Total

Percent of workers (age 16+) who have a 
travel ti me to work of less than 15 minutes13%

Percent of workers (age 16+) who have a 
travel ti me to work 30 minutes or more68%

Percent of workers (age 16+) who have a 
travel ti me to work 60 minutes or more25%

Economic Development Overview
Based on Teska analysis of data from the 2000 U.S. Census and Claritas



Washington Park Neighborhood Quality-of-Life PlanWashington Park Neighborhood Quality-of-Life Plan2 LISC/Chicago’s New Communities Program (NCP)

Trade Areas serving the Washington Park Neighborhood

The map below illustrates three trade areas serving the Washington Park Neighborhood.  The trade areas are set at 
1/2-mile, 1-mile, and 2-mile radii from the 59th St/Michigan Ave intersecti on, which is the approximate center of the 
neighborhood.  The bar charts on page 3 and data tables on pages 4,5, and 6 relate to this map.

1/2 mile

1 mile

2 miles

Source: Claritas.



Washington Park Neighborhood Quality-of-Life PlanWashington Park Neighborhood Quality-of-Life Plan 3LISC/Chicago’s New Communities Program (NCP)

Unmet Retail Sales Demand in Washington Park

82 cents of every dollar
spent by Washington Park
residents is spent outside

the neighborhood.

The two bar charts illustrate
unmet retail sales demand for

common retail categories.

These unmet retail sales demands 
can be met by supporti ng local 

entrepreneurs and businesses as 
well as att racti ng new investment 

into the neighborhood.

* Note: Exactly 100% (or every cent of each dollar spent) of retail expenditures made by Washington Park residents in this 
   parti cular retail category is spent outside the neighborhood.

* *

* * * *



Washington Park Neighborhood Quality-of-Life PlanWashington Park Neighborhood Quality-of-Life Plan4 LISC/Chicago’s New Communities Program (NCP)

Retail Market Demand and Supply (0.5 mile radius) 
Demand Supply Opportunity  

Retail Stores (Consumer 
Expenditures) (Retail Sales) Gap/Surplus 

Total Retail Sales Incl Eating and Drinking Places 76,128,609 16,663,368 59,465,241
   

Motor Vehicle and Parts Dealers-441 12,403,257 980,806 11,422,451 
Furniture and Home Furnishings Stores-442 1,597,084 0 1,597,084 
Electronics and Appliance Stores-443 1,822,874 0 1,822,874 
Building Material, Garden Equip Stores -444 4,275,784 768,145 3,507,639 
Food and Beverage Stores-445 12,260,641 9,371,764 2,888,877 
            Supermarkets, Grocery Stores-44511 10,736,677 3,976,361 6,760,316 
            Convenience Stores-44512 515,293 876,062 (360,769) 
        Beer, Wine and Liquor Stores-4453 600,993 4,204,988 (3,603,995) 
Health and Personal Care Stores-446 5,189,724 123,437 5,066,287 
        Pharmancies and Drug Stores-44611 4,438,353 123,437 4,314,916 
        Cosmetics, Beauty, Perfume Stores-44612 190,768 0 190,768 
        Optical Goods Stores-44613 210,785 0 210,785 
        Other Health and Personal Care Stores-44619 349,818 0 349,818 
Gasoline Stations-447 8,243,966 3,257,843 4,986,123 
Clothing and Clothing Accessories Stores-448 4,423,200 431,875 3,991,325 
        Clothing Stores-4481 3,282,608 431,875 2,850,733 
            Men's Clothing Stores-44811 186,128 0 186,128 
            Women's Clothing Stores-44812 817,538 0 817,538 
            Childrens, Infants Clothing Stores-44813 299,721 0 299,721 
            Family Clothing Stores-44814 1,707,643 0 1,707,643 
        Shoe Stores-4482 745,960 0 745,960 
        Jewelry, Luggage, Leather Goods Stores-4483 394,632 0 394,632 
Sporting Goods, Hobby, Book, Music Stores-451 1,331,086 68,768 1,262,318 
        Sporting Goods, Musical Inst Stores-4511 909,268 0 909,268 
        Book, Periodical and Music Stores-4512 421,818 68,768 353,050 
General Merchandise Stores-452 10,870,377 115,502 10,754,875 
        Department Stores Excl Leased Depts-4521 4,987,148 0 4,987,148 
        Other General Merchandise Stores-4529 5,883,228 115,502 5,767,726 
Miscellaneous Store Retailers-453 1,520,118 241,731 1,278,387 
        Florists-4531 109,535 0 109,535 
        Office Supplies, Stationery, Gift Stores-4532 489,009 0 489,009 
        Used Merchandise Stores-4533 153,504 0 153,504 
Foodservice and Drinking Places-722 7,519,661 1,303,495 6,216,166 
        Full-Service Restaurants-7221 3,364,161 0 3,364,161 
        Limited-Service Eating Places-7222 3,284,758 1,303,495 1,981,263 
        Special Foodservices-7223 627,272 0 627,272 
        Drinking Places -Alcoholic Beverages-7224 243,469 0 243,469 
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Retail Market Demand and Supply: 1.0 mile radius 
Demand Supply Opportunity  

Retail Stores (Consumer 
Expenditures) (Retail Sales) Gap/Surplus 

Total Retail Sales Incl Eating and Drinking Places 261,302,969 175,456,443 85,846,526 
   

Motor Vehicle and Parts Dealers-441 41,940,653 34,189,072 7,751,581 
Furniture and Home Furnishings Stores-442 5,427,154 0 5,427,154 
Electronics and Appliance Stores-443 6,147,879 2,233,316 3,914,563 
Building Material, Garden Equip Stores -444 16,349,445 1,890,857 14,458,588 
Food and Beverage Stores-445 42,181,203 31,325,671 10,855,532 
            Supermarkets, Grocery Stores-  44511 36,925,968 17,609,021 19,316,947 
            Convenience Stores-44512 1,769,322 4,540,713 (2,771,391) 
        Specialty Food Stores-4452 1,399,292 397,902 1,001,390 
        Beer, Wine and Liquor Stores-4453 2,086,620 8,778,035 (6,691,415) 
Health and Personal Care Stores-446 18,178,521 30,647,663 (12,469,142) 
        Pharmancies and Drug Stores-44611 15,566,881 28,673,772 (13,106,891) 
        Cosmetics, Beauty, Perfume Stores-44612 671,204 318,072 353,132 
        Optical Goods Stores-44613 710,719 150,446 560,273 
Gasoline Stations-447 28,471,747 38,889,711 (10,417,964) 
Clothing and Clothing Accessories Stores-448 14,469,353 12,330,602 2,138,751 
        Clothing Stores-4481 10,755,673 7,253,883 3,501,790 
            Men's Clothing Stores-44811 614,256 69 614,187 
            Women's Clothing Stores-44812 2,630,490 922,655 1,707,835 
            Childrens, Infants Clothing Stores-44813 1,019,208 1,578,862 (559,654) 
            Family Clothing Stores-44814 5,612,843 3,089,587 2,523,256 
        Shoe Stores-4482 2,479,785 4,545,556 (2,065,771) 
        Jewelry, Luggage, Leather Goods Stores-4483 1,233,895 531,163 702,732 
Sporting Goods, Hobby, Book, Music Stores-451 4,480,424 4,551,218 (70,794) 
            Tapes, CDs, Record Stores-45122 571,801 145,184 426,617 
General Merchandise Stores-452 36,887,206 3,253,154 33,634,052 
        Department Stores Excl Leased Depts-4521 16,786,719 1,244,357 15,542,362 
        Other General Merchandise Stores-4529 20,100,487 2,008,797 18,091,690 
Miscellaneous Store Retailers-453 5,172,112 598,223 4,573,889 
        Florists-4531 385,353 19 385,334 
        Office Supplies, Stationery, Gift Stores-4532 1,647,519 0 1,647,519 
Foodservice and Drinking Places-722 25,728,443 15,546,957 10,181,486 
        Full-Service Restaurants-7221 11,508,257 6,456,533 5,051,724 
        Limited-Service Eating Places-7222 11,244,872 6,850,147 4,394,725 
        Special Foodservices-7223 2,146,441 981,365 1,165,076 
        Drinking Places -Alcoholic Beverages-7224 828,872 1,258,913 (430,041) 
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Retail Market Demand and Supply:  2 mile radius 
Demand Supply Opportunity  

Retail Stores (Consumer 
Expenditures) (Retail Sales) Gap/Surplus 

Total Retail Sales Incl Eating and Drinking Places 1,582,971,011 670,129,319 912,841,692 
   

Motor Vehicle and Parts Dealers-441 256,692,536 63,892,826 192,799,710 
Furniture and Home Furnishings Stores-442 38,110,358 5,622,847 32,487,511 
Electronics and Appliance Stores-443 40,032,820 10,825,532 29,207,288 
Building Material, Garden Equip Stores -444 125,799,404 16,553,865 109,245,539 
Food and Beverage Stores-445 225,347,891 169,924,704 55,423,187 
        Grocery Stores-4451 205,064,606 136,474,075 68,590,531 
            Supermarkets, Grocery Stores-44511 195,462,955 125,999,856 69,463,099 
            Convenience Stores-44512 9,601,652 10,474,218 (872,566) 
        Specialty Food Stores-4452 7,286,493 4,473,269 2,813,224 
        Beer, Wine and Liquor Stores-4453 12,996,792 28,977,360 (15,980,568) 
Health and Personal Care Stores-446 101,285,529 81,226,721 20,058,808 
        Pharmacies and Drug Stores-44611 86,629,318 75,277,947 11,351,371 
        Cosmetics, Beauty, Perfume Stores-44612 3,722,444 1,221,415 2,501,029 
        Optical Goods Stores-44613 4,200,880 684,690 3,516,190 
        Other Health and Personal Care Stores-44619 6,732,886 4,042,669 2,690,217 
Gasoline Stations-447 164,393,870 96,924,843 67,469,027 
Clothing and Clothing Accessories Stores-448 87,476,121 42,884,287 44,591,834
        Clothing Stores-4481 63,726,179 26,082,754 37,643,425 
            Men's Clothing Stores-44811 3,818,720 3,092,825 725,895 
            Women's Clothing Stores-44812 16,095,965 5,608,278 10,487,687 
            Childrens, Infants Clothing Stores-44813 4,831,238 4,250,128 581,110 
            Family Clothing Stores-44814 33,485,955 7,106,048 26,379,907 
        Shoe Stores-4482 13,652,772 14,558,448 (905,676) 
        Jewelry, Luggage, Leather Goods Stores-4483 10,097,170 2,243,086 7,854,084 
Sporting Goods, Hobby, Book, Music Stores-451 30,863,942 22,385,570 8,478,372 
        Book, Periodical and Music Stores-4512 10,779,207 17,304,247 (6,525,040) 
            Tapes, CDs, Record Stores-45122 3,662,116 1,306,637 2,355,479 
General Merchandise Stores-452 214,331,316 21,611,940 192,719,376 
        Department Stores Excl Leased Depts-4521 100,257,372 12,045,850 88,211,522 
        Other General Merchandise Stores-4529 114,073,944 9,566,089 104,507,855 
Miscellaneous Store Retailers-453 35,940,717 15,949,209 19,991,508 
        Florists-4531 2,705,691 1,148,572 1,557,119 
        Office Supplies, Stationery, Gift Stores-4532 12,867,774 6,926,501 5,941,273 
Foodservice and Drinking Places-722 161,700,959 117,972,402 43,728,557 
        Full-Service Restaurants-7221 72,886,203 46,030,986 26,855,217 
        Limited-Service Eating Places-7222 69,471,576 48,841,959 20,629,617 
        Special Foodservices-7223 13,287,173 16,948,594 (3,661,421) 
        Drinking Places -Alcoholic Beverages-7224 6,056,007 6,150,863 (94,856) 
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Task B:  Develop profiles of customers 
 
Based on information from the interviews, site inspections and trade area data, the Team will 
identify specific profiles of customers for each of the Communities.  We will look beyond basic 
demographics (e.g. income level, homeownership rate, educational attainment, employment 
etc.) to identify profiles of customers that also include their stage of life and lifestyles.   
 
We will use the 66 types of customer profiles developed by Nielson/Claritas.  For each site, an 
analysis of the percentage of households will be provided for each of the 66 consumer profile 
types, the national average, and the ratio of the local share to national average to determine the 
areas that are most heavily represented in the target area that can be marketed to particular 
retailers.  For example, below are the top three household types for the Bartonville trade area 
(within a 15 minute drive): 
 

63: Sustaining Families 
(6.92% of all Bartonville Trade Area Households) 
Young parents who have children and service jobs. They tend to live in 
second cities and are age 25-44.  They eat out, watch Toon Disney and drive 
a Kia Spectra. 
 

 41: Sunset City 
(6.43% of all Bartonville Trade Area Households) 
Scattered throughout the older neighborhoods of small cities, Sunset City is a 
segment of singles and couples who have retired or are getting close to it.  
These empty-nesters tend to own their homes.  They maintain a low-key 
lifestyle filled with newspapers and television by day, and family-style 
restaurants at night.  The belong to a veteran’s club, eat at casual/buffet 
restaurant, watch CBS Sunday night movie,and the Price is Right on TV and 
drive a Mercury Grand Marquis. 

 
53:  Mobility Singles 
(5.52% of all Bartonville Trade Area Households) 
A segment of young singles in working-class neighborhoods in America’s 
satellite cities.  These striving individuals tend to have modest lifestyles.  
They excel in going to movies, playing basketball, and shooting pool. They 
go to college basketball games, shop at Express, read WWE Magazine 
(wrestling), and watch George Michael Sports Machine TV. 

 
Deliverables include: 

• Development of detailed customer profiles for each of the nine target areas, including 
the share of each of the 66 customer profile types in the trade area compared with 
national averages 

• Descriptions of each of the customer profile types and shopping patterns  
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Task C:  Assess the retail potential of each targeted 
development/redevelopment site 
 
Based on the trade area demographics we will prepare estimates of retail sales potential by 
store type on a per household and aggregate basis for each of the trade areas.  These will be 
based on data from Nielsen/Claritas. 
 
The sales potential data will be compared to the estimated retail sales for each of the trade 
areas.  We will compare data from the State Department of Revenue for different categories of 
retail sales as well as data from Nielsen/Claritas for the trade areas.  This will be compared to 
the location of existing retailers in and near the trade areas to identify the realistic sales 
potential for new retailers. 
 
For example, while a trade area may not have a big box home improvement store (e.g., Home 
Depot, Lowe’s), such a store may be in a location that is close enough to one of the potential 
sites as to preclude another store at a given location. 
 
Table 1.1 
Bartonville Trade Area Retail Demand (Major Categories) 
 

Retail Type 5 Minute Drive Trade 
Area Retail Demand 

15 Minute Drive Trade 
Area Retail Demand 

Motor Vehicle and Parts $26,361,121 $506,164,687
Furniture and Home Furnishings $3,130,807 $60,122,771
Electronics and Appliance Stores $2,964,627 $57,869,581
Building Material, Garden Equipment $15,064,046 $277,027,554
Food and Beverage Stores $16,295,642 $297,652,409
Health and Personal Care Stores $7,352,799 $199,309,621
Gasoline Stations $14,864,419 $280,008,116
Clothing $5,577,152 $108,765,904
Sporting Goods, Hobby, Book, Music $2,468,090 $49,777,996
General Merchandise $16,077,053 $302,880,979
Foodservice Restaurants $8,450,379 $63,972,144
 
Deliverables include retail demand tables for the 5 and 15 minute drive-time trade areas for 
each of the nine sites, including all categories of retail. 
 
Task D:  Conduct a leakage/surplus analysis of the trade area of each targeted site 
 
We will prepare an analysis of retail leakage or surplus sales for each location.  This will 
incorporate the hard data on retail sales, existing stores and trade area demographics with more 
subjective insights obtained through our site visits and interviews.  The results of this task will 
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include an assessment of the types of stores that are missing in each market area, the extent to 
which the potential sites are appropriate for a given retail category and the level of sales that are 
either leaving the community or flowing into the community.  These will identify specific retail 
niches and will feed into the more detailed Phase 2 steps.  
 
Table 1.2 
Bartonville Trade Area Retail Leakage 
(Major Categories) 
 
Retail Type 5 Minute Drive Trade 

Area Retail Leakage 
15 Minute Drive Trade 
Area Retail Leakage 

Motor Vehicle and Parts $22,435,380 -$52,500,311
Furniture and Home Furnishings $2,738,287 $8,915,343
Electronics and Appliance Stores $971,420 -$10,824,289
Building Material, Garden Equipment $1,596,911 -$20,726,916
Food and Beverage Stores -$17,151,717 $40,514,686
Health and Personal Care Stores $902,780 -$62,298,528
Gasoline Stations -$26,811,934 -$45,492,009
Clothing $5,463,777 -$21,847,387
Sporting Goods, Hobby, Book, Music $2,084,325 -$34,107,078
General Merchandise -$1,856,087 -$278,076,72
Foodservice Restaurants $286,081 -$69,843,144
 
(Note that positive numbers indicate retail leakage, while negative numbers indicate current surplus.) 
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Retail Opportunity Gap - Retail Stores 2008 

Bartonville 

Retail Stores Municipal Boundary 
Opportunity Gap ($)* 

% of Expenditures 
Outside Municipal 

Boundary 
15 Minute Drive Time 
Opportunity Gap ($)** 

% of Expenditures 
Outside 15 Minute 

Drive Time 

     

Total Retail Sales Including Eating and 
Drinking Places 

-21,580,645 -19.8 -51,657,169 -3.0 

     
Automotive Dealers 16,932,232 91.2 53,939,639  17.7 
Automotive Parts/Accsrs, Tire Stores 1,157,428 70.5 -2,210,160 -8.3 

Furniture and Home Furnishings Stores 2,728,273 100.0 13,999,654  
34.3 

Appliances, TVs, Electronics Stores 1,392,522 74.3 14,100,734  46.9 
Computer and Software Stores -1,035,500 -199.6 3,631,329  43.6 
Building Material and Supply Dealers -1,893,496 -15.4 -25,246,457 -14.5 

Home Centers 4,852,502 100.0 47,112,874  67.8 
Hardware Stores -1,486,437 -151.4 -33,676,135 -231.1 
Other Building Materials Dealers, Including 

Lumberyards -5,515,118 -89.4 -39,021,040 -45.3 

Lawn, Garden Equipment, Supplies Stores 887,071 84.1 7,532,536  48.8 
Grocery Stores -17,836,442 -153.4 16,775,403  8.7 
Beer, Wine and Liquor Stores -165,276 -23.2 8,165,892  70.5 
Pharmancies and Drug Stores -2,253,317 -43.6 -39,233,655 -47.0 
Gasoline Stations -29,808,038 -247.8 -39,453,180 -20.0 
Clothing Stores 3,263,443 100.0 41,072,015  74.6 

Women's Clothing Stores 801,504 100.0 10,788,521  79.7 
Childrens, Infants Clothing Stores 185,950 100.0 3,466,057  100.0 
Family Clothing Stores 1,777,336 100.0 24,777,372  83.1 

Shoe Stores 590,356 100.0 8,000,731  77.3 

Jewelry, Luggage, Leather Goods Store 614,824 93.5 6,590,617  68.7 
Sporting Goods, Hobby, Musical Inst Stores 1,179,858 81.1 -611,176 -2.6 
Book, Periodical and Music Stores 556,423 100.0 -2,416,640 -21.9 
Department Stores Excl Leased Depts 6,102,361 100.0 -52,722,492 -53.0 
Other General Merchandise Stores, Including 
Warehouse Clubs and Super Stores -12,540,924 -183.4 -59,815,816 -53.4 

Miscellaneous Store Retailers 2,027,140 70.3 12,825,599  29.0 
Office Supplies, Stationery, Gift Stores 804,609 69.7 1,494,229  8.6 

Full-Service Restaurants -1,603,646 -39.2 -23,982,950 -37.2 
Limited-Service Eating Places -234,763 -6.4 -13,950,814 -23.8 
Special Foodservices 554,763 73.2 4,908,477  40.6 
Drinking Places -Alcoholic Beverages -406,312 -100.5 -11,228,252 -186.6 
     
Source: Teska Analysis of Claritas, 2008 for Peoria County Market Study, Draft, October 31, 2008 

        *   A positive opportunity indicates the amount of money spent outside the specified boundary.  A negative opportunity gap indicates a surplus  
of spending within the specified boundary. 
**  Drive time data based on intersection of Rutledge Avenue at Gettysburg Drive 
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In the above example, there are several areas in which the 5 minute drive time trade area of 
Bartonville (roughly equivalent to the municipal limits) show large retail leakages, meaning that 
retail investment should be attracted to the site.  But looking out over a larger, 15 minute drive-
time trade area shows that there is significant competition for many of these retail stores.  A 
secondary level of analysis would be needed to determine the types of either truly 
neighborhood-type retail that could be captured in the 5 minute trade area even though there 
are existing retailers in the larger area.  We would also look at subareas within these broad 
categories to determine specific types of retailers that would fit the site well (e.g. home centers 
under building material or full-service and limited service restaurants under foodservice 
restaurants).  This will provide a more detailed look at gaps in the market that could potentially 
be filled by the target sites.  Furthermore, we would compare the types of retailers with the size 
of sites that would need to be available to accommodate the retailers’ needs. 
 
It is important to note that retail leakage is only one measure of unmet demand.  In this case, 
Bartonville’s trade area significantly overlaps the City of Peoria.  Many of the 15 minute trade 
area numbers reflect the fact that the area is a net draw for residents from throughout a much 
larger area that come into Peoria and nearby communities to do their shopping.  We may find 
that this draw is a powerful tool to base additional retail development, even if the numbers show 
a surplus supply of retail. 
 
Deliverables include retail leakage tables for all nine sites for 5 and 15 minute drive time trade 
areas (or customized trade areas). 
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Phase 2:  Identification of Retailers 
 
Tasks E and F:  Match customer profiles with profiles of retailers and 
recommend specific retailers 
 
Based on the characteristics of the residents of each trade area, existing competition and the 
potential development sites, the Team will identify the types and sizes of retailers and 
restaurants that could realistically be attracted to the Communities.  We will utilize sources such 
as the Retail Tenant Directory as well as input from retail brokers and developers active in 
Illinois to identify those retailers and restaurants that are or could consider new stores in the 
Peoria metro area.  The team works regularly with many experienced retail brokers and 
developers and can test ideas off of professionals who are working on retail deals.  Rather than 
provide a standard list off of a national database, we would work with these brokers to identify 
specific leads that might be willing to invest in each trade area, and/or what it would take to 
convince them to act, even if the numbers look good. 
 
Deliverables include lists of prospective retailers that meet the profiles of gaps in each trade 
area and based on customer spending patterns.  Names and contact information for people 
responsible for retail expansion and real estate will be provided for each retailer.   
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Phase 3:  Marketing Packages, Assistance and Workshop 
 
Task G:  Prepare custom marketing packages 
 
Based on the results of Phase 2, the Team will prepare concise marketing packages for each of 
the nine locations.  The pieces will contain key information including: 

• Available sites and their sizes 
• Zoning and allowable buildable area 
• Traffic counts on main roads 
• Trade area demographics and relevant store and restaurant sales potential 
• Aerial map showing each site and the surrounding retailers and notable traffic 

generators 
• Summaries of retail demand for site 
• Contact information for the municipality and property owners 

 
Deliverables include marketing materials for each of the nine target areas that can be used 
with approximately 20 identified retailers for each of the sites. 
 
 
Example of Marketing Sheets from Olympia Fields 
 
Marketing sheets have been developed for Olympia Fields both for the municipality as a 
whole, and targeted sites within the community, similar to the target areas being 
selected for the Central Illinois Regional Retail Study.



For more information . . . Please contact David Mekarski, Village Administrator, for more information.
phone: (708) 503-8000    -or-    email: dmekarski@olympia-fields.com

In addition to prime retail opportunities, Olympia Fields
also offers a high quality of life and unique community elements,

including Sergeant Means Park, which was a former historic farm site.

Demographic data © 2007 by Experian/Applied Geographic Solutions.
 

Population
Average Household Size
Households
Total Population Median Age
% in Current Residence 5+ Years
% College Educated
Household Average Income
Income $75,000+ Households
Total Employees
Total Retail Expenditure
Food & Beverage Spending
Grocery Store Spending
Pharmacy & Drug Store Spending

23,161
2.74

8,459
42.0

47.1%
75.6%

$97,479
4,708

14,498
$247,019,972
$30,292,649
$42,355,537
$6,666,658

261,399
2.86

91,294
36.7

43.7%
61.8%

$64,782
37,121

116,590
$2,003,361,462

$243,620,919
$358,174,386
$54,707,657

4,988
2.79

1,787
45.4

47.2%
81.5%

$120,133
1,174
5,418

$61,017,680
$7,522,006

$10,302,794
$1,638,345

5 minutes:
Governors Hwy

& Vollmer Rd

15 minutes:
Governors Hwy

& Vollmer Rd
Village of

Olympia Fields

Village & Commercial Area Statistics

Olympia Fields' founders established the Village as a paradise for lovers of nature and sport.  Today, the executives that 
choose Olympia Fields as their home continue that spirit with estate sized residential lots, many bordering on golf 
courses and preserved natural areas.  The Village recently approved residential development expected to increase its 
population by 30% and add condominiums, rowhouses, and environmentally sensitive single-family home clusters.  
The Village seeks to continue collaborating with investors to complete its vision for superior residential neighborhoods 
connected to vibrant retail clusters.  There is keen interest in sites along Vollmer Road and adjacent to the Village's two 
Metra stations at 203rd Street and Lincoln Highway.  The average daily traffic count along Lincoln Highway is 
approximately 40,000.  Sites in Olympia Fields present ideal opportunities for mixed-use projects that combine top 
quality condominium development with offices, shopping and dining that attracts Olympia Fields residents as well as 
high income families living within a quick drive.

Did you know . . .
Olympia Fields Country Club was chosen to host the United States Golf Association's 2003 U.S. Open.

Where Old World Charm Meets Contemporary Values.

Discover...
Olympia Fields
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For more information . . . Please contact David Mekarski, Village Administrator, for more information.
phone: (708) 503-8000    -or-    email: dmekarski@olympia-fields.com
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Population
Average Household Size
Households
Total Population Median Age
Household Average Income
Median Household Income
Total Employees
Total Retail Expenditure
Limited Service Restaurants

57,449
2.79

20,402
39.43

$76,010
$70,104
23,242

$499,547,522
$29,174,038

Homewood
Aurelio’s

65,162
2.69

23,908
38.90

$69,078
$72,288
26,090

$550,211,903
$32,195,157

39,549
3.35

11,740
36.73

$100,816
$96,707
16,903

$346,194,652
$20,376,203

Frankfort
Aurelio’s

48,118
3.21

14,954
37.43

$96,458
$94,932
15,693

$429,162,352
$25,269,252

Mokena
Aurelio’s

49,627
2.74

17,933
40.33

$83,410
$74,208
25,055

$467,887,410
$27,361,471

Olympia Fields
Aurelio’s*

Tinley Park
Aurelio’s

Market Comparison: 7-Minute Drive Time

*Market statistics for potential tenant.Demographic data © 2007 by Experian/Applied Geographic Solutions.

Although the market for this site significantly 
duplicates Homewood, the significant parking 
offers the opportunity to add needed capacity 
in this market.  It also is similar to the overlap 
in Mokena and Frankfort.

The market’s spending power is sufficient to 
meet Aurelio’s sales expectations.

Train customers are a bonus market.

Aurelio’s is well suited to this property . . .

Where Old World Charm Meets Contemporary Values.

Discover...
Olympia Fields



For more information . . . Please contact David Mekarski, Village Administrator, for more information.
phone: (708) 503-8000    -or-    email: dmekarski@olympia-fields.com

Le Peep / Egg & I
Market Comparison

New Transit Oriented Development
203rd STREET METRA STATION

203rd St / BURKE RD

203rd St
Metra
Station

K
ED

ZIE A
V
E

C
.N

./I
.C

. R
A
IL

RO
A
D

Population
Average Household Size
Total Population Median Age
Household Average Income
Total Employees
Full Service Restaurants

57,698
2.88

37.87
$72,483
26,408

$27,134,607

Chicago Heights
Egg & I

66,766
2.58

41.21
$75,863
36,172

$37,195,849

Mt. Prospect
Le Peep

72,979
2.52

44.18
$85,810
40,723

$44,259,288

Park Ridge
Le Peep

63,031
2.26

34.00
$86,617
46,444

$38,880,984

Evanston
Le Peep

49,627
2.74

40.33
$83,410
25,055

$27,554,597

Olympia Fields
Le Peep / Egg & I*

Market Comparison: 7-Minute Drive Time

*Market statistics for potential tenant.Demographic data © 2007 by Experian/Applied Geographic Solutions.

Nearby condominium development promises 
to add a frequent user market and significant 
weekend parking offers the opportunity to 
attract brunch business.

Train customers are a bonus market.

Le Peep/Egg & I is well suited to this property . . .

Breakfast restaurants need population and 
employee growth to succeed in this market.

Where Old World Charm Meets Contemporary Values.

Discover...
Olympia Fields
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Task H.  Provide general marketing assistance 
 
The Team will be available through the course of the project to provide expertise and resources 
to the EDC and the municipalities involved in the Retail Study.  Through the interview process 
we will meet many of the local stakeholders and will tailor the study to provide strategic 
guidance to the communities to develop action items that can be implemented in the short and 
long-term.  We will take it upon our responsibility to do more than provide ideas and work with 
the municipalities to get the sites ready for development – from identifying key sites within each 
area to focusing in on marketing the area’s strengths, to suggesting infrastructure and other 
needs to make the sites ready for development. 
 
Deliverables will include workshop with Communities to review results of study (see Task I.) 
 
Task I.  Make such other recommendations that may be pertinent 
 
As part of the study, the Team will recommend implementation strategies.  We will look at the 
following issues as part of the scope: 
- Identification of key sites in each target area 
- Identification of site specifications that meet identified retailer needs 
- Recommendations for marketing the sites 
- State and private resources available for economic development 
 
Based on interest of the EDC and the municipalities, the Team will be able to lead a workshop 
that goes through all of the resources made available through the study, how to use the 
resources, and what strategies will be most effective in pursuing retail development.   
 
In addition to the results of this study, we will utilize Retail 123, a publication of the International 
Council of Shopping Centers (ICSC) sponsored by Bank of America, General Growth and 
Target, that guides communities to perform market analyses and economic development 
strategies to attract retail investment.  Mr. Goldstein managed the development of the workbook 
for ICSC and the Metropolitan Planning Council.  The publication, developed for Illinois, is now 
being replicated for a national audience by ICSC.  It provides a step-by-step guidebook for 
municipalities to pursue retail development strategies. In particular, a section of the workbook 
entitled “What do retailers want from you” outlines the expectations of retailers and the 
strategies that municipalities can use to attract retail – from façade improvement grants and 
loans, sales tax rebates, and property tax abatements, to revolving loan funds, fee waivers, 
physical incentives and infrastructure improvements. 
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Deliverables will include a draft and final report of the Regional Retail Study, including all 
tables identified in the scope of work, lists of prospective retailers, marketing materials for each 
of the nine target sites, and a list of proposed implementation strategies customized for each of 
the target sites.
 





 
 
AGENDA ITEM:  Amendment to Owner-Engineer Agreement 
 
AGENDA DATE REQUESTED: January 12, 2009 
 
ACTION REQUESTED:  Approval of Amendment to the agreement with Hanson Professional Services 
for $250,000. 
 
BACKGROUND: Hanson is providing engineering services for the design of the extension to Hanna Drive.  
As you are aware, this project has taken quite a long time to get to construction because of changes brought on 
through dealing with the railroad and complying with EDA requirements. This amendment covers $70,000 in 
additional engineering design work to get the spur relocated in a way satisfactory to the railroad and then re-run 
all the clearances since time had expired on the originals. The additional $180,000 is to provide construction 
support as required by the EDA grant.  A portion of this expense is recoverable through the grant.  With the 
exception of the possibly the rail crossing itself, the road will be completed next year.  
 
FINANCIAL IMPACT: $250,000  
  
NEIGHBORHOOD CONCERNS: None. 
 
IMPACT IF APPROVED: Compensates Hanson for work performed to date and to provide construction 
support as required.   
 
IMPACT IF DENIED:  Will not meet EDA requirements and owe for work performed. 
 
ALTERNATIVES: Return both the EDA and TARP grants. 
 
 
RELATIONSHIP TO THE CONCEPTUAL PLANNING PROCESS: Prosperous Community by 
providing improved access to the Riverway Business Park.   
   
 
 
 
 

REQUEST FOR COUNCIL ACTION 
 

To: Council Members 
 
CC: Dennis Kief, Sue McMillan, Angie Evans, & City Attorney 
 
From:   Joe Wuellner 

jwuellner
Cross-Out
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